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Introduction
 
Mautic is an open marketing automation software platform that provides you with
levels of integration and audience intelligence, enabling you to make more
meaningful customer connections. With Mautic, you can create various email
campaigns such as an on-boarding campaign, a drip campaign, a re-engagement
email campaign and etc. 
 

Getting Started: Getting Familiar with
Mautic 
 

Mautic Dashboard 
When you open Mautic, you will see the following information presented to you in a
dashboard and features a bell for notifications and a magnifying glass to search. The
dashboard gives you an overview of the Contracts Created and the dates. 
 
Below that you will have the Contact Map where you will see the location of the
clientele. The darker the color the higher the amount of clients in that region. Next to
the contact map there is the Top Lists, this shows the segments with the most
contacts in it.

Next is Visits this shows the amount of total visits on pages in a certain amount of
time. Below is then the Emails sent/opened which shows the amount of emails sent
during a period of time.



Below that there is the unique/returning visitors which shows you the amount to
visits in a pie chart. Then there is ignored/opened emails which gives an overview of
what emails failed, amount of read and ignored emails. Then there is identified vs
anonymous leads which gives an overview of the leads and lastly there is dwell times
 which tells how long people are spending on emails. Lastly, there's an overview of
recent activity and the upcoming emails.

Editing the dashboard
 
You can change the time period above the
dashboard if you want to see data from a different
time. You can also click the downward triangle to
add more widgets, export and import.

Editing Widgets
 
To edit the sections in the dashboard, each element features 3 dots you can click on.
There you can rename the widget, its type, width/height and segment filters.



The calendar in Mautic gives an overview of the activities that will happen within the
month. When you are publishing an email campaign, the triggers will then be shown
on the calendar and the time they have been triggered. So this means, that if you
have a campaign with an action such as ‘send email’ then this will be also shown on
the calendar when that action is triggered.

Calendar 

This is where you have an overview of all your contacts. You can search for contacts
by their names or with a more advanced method which you can see by clicking the
question mark next to the search bar.

Contacts



You can quickly add contacts when pressing on                           have to insert all their
information.

You can also click on                            next to quick add which will redirect you to
another page with a more detailed form to fill out for the new contact.

When you click on a contact it will give you another dashboard that gives an overview
of this clients data. It shows their engagements and points, their history, for example
like the page hits.
 
Additionally, there are notes, social, integrations, audit log, and places. On the left
side is a tab that showcases all the contact information again, including their points.

Changing contact information
 
You can edit them, send them individual emails or if
you click on the arrow you can add them to
unpublished campaigns by pressing this. Lastly, it also
presents you with the option to delete the contact or
to merge them.



Additionally, you can also put them into segments by pressing preferences which will
give you the option to edit their channels, categories and segments.
 

Companies
 
Companies is very similar to the contact list. Here you can search for companies,
their basic information is showcased in a table. By clicking on one of the companies
in the table you will be able to edit their contact information. The table also shows
the company email, company website, score the amount of contacts.  Just like the
contacts section at the top right you can add new companies or if you click the arrow
you can import.



Segments 
 
Segments are like groups and lists. Here is where clients will go depending on their
filters or what they do in campaigns. When you click on segments it will show you the
published segments and the amount of clients in it.
 
 

To make a new segment click on new. Then you will name it and give it an alias, you
can give it a description to make segments easier to differentiate. Next to this you
can make the segment public, this option enables segment usage in Mautic with
contact preferences and any actions. 
 
Then you can yes/no Available in Preference Center which allows contacts to edit the
segment in the preferences center.
 
 

The second tab ‘Filters’ is used to give the segments conditions on who will be put
into the list. There are a lot of filters such as the clients names, their usernames,
Sooperthemes usernames, their address and etc. After you have picked on you have
to choose what will determine what clients are going in the segment. This means you
can have ‘equals to’, ‘contains’, ‘starts with’ and much more.
 
 



So for example, if you choose the filter Email ‘contains’ and then add the filter value
such as @sooperthemes, then After the CronJob, Mautic will begin to put contacts
into the segment based on the filter value.
 

Assets
 
Assets are items which you will provide to your contacts upon completion of a form
such as a white paper. Assets are track-able items and can carry their own point
values, history and tracking statistics.

Components



Forms
 
With Mautic you can create forms and attach any fields you want to collect from your
users such as Date, time, captcha, URL and much more. You can add the form into a
Mautic landing page by using the editor and using the form. Form actions are items
to be handled on the submission of the form. You can define multiple actions to be
performed on each submission.n the filter value.
 

Landing Pages
 
Landing pages are creating pages with specific call to actions. These call to actions
may be filling out a form, clicking on a button to download something or to
encourage them anonymously to enter more information. The landing page editor is
very similar to the way the email builder works.
 



Campaigns
 
Here is where you will create and publish campaigns. You can categories campaigns
and search for them as well. When you press the plus to make a new one it will take
you to options of naming it and giving it a description. Right on the top of that there
is the option to Launch campaign builder.
 

There you can build you campaign. When you click on it, it will bring you to a builder
where you have to choose a contact source which are segments you have made or
segments collected from forms. (a campaign will fail if you don't have a contact
source).

Transactional: these emails can be sent to the same contact multiple times across
campaigns. 
 
Marketing: these emails can be sent only once to the contact even if it was sent
from another campaign.



How to Create a campaign
Once you have chosen a contact source you can click the grey plus below which will
give you the following options: Decision, Action and Condition

When you choose an action that requires an email, it will open another window
where you will have to name the email so you know what it is. How you want to
execute this event, where you can send it immediately, at a relevant time period and
at a specific date/time. You can then choose the email template you have at ‘email to
send’ , make a new one or edit a current email.  and then you choose the email type
which are Marketing and Transactional.



When you choose an action that requires an email, it will open another window
where you will have to name the email so you know what it is. How you want to
execute this event, where you can send it immediately, at a relevant time period and
at a specific date/time. You can then choose the email template you have at ‘email to
send’ , make a new one or edit a current email.  and then you choose the email type
which are Marketing and Transactional.

Unsubscribe Settings in Email Settings
Click on the cob at the top right and go to configuration. Go to email settings and
scroll down to the unsubscribe settings. There you can edit the unsubscribe text, the
unsubscribe confirmation message. Additionally, you can choose to turn off ‘show
contact preferences settings’, show contact frequency preferences and show
contracts categories. 
 
You can also edit your resubscribe confirmation message, show contact segment
preference, show pause contact preferences and show contact’s preferred channel
option. These options, allow you to edit the unsubscribe menu that shows up when
clients unsubscribe via emails. So if you have ‘show contact segment preferences’  on
then clients will be able to take themselves out of segments and put themselves into
them.



Channels
The channels is a drop down that contains emails, web notifications, text messages
and social monitoring.

Emails
 
You can choose between two email types:
There are also email templates that you can use in your campaigns, by default the
emails are transactional. Emails can be created in fully HTML, a mix of HTML and of
the slot types.
 

When you press New, you will have to choose an email template, which can be a pre-
made one, a blank one or full HTML. You can also categories the emails, publish
them, choose the subject and the name of it and much more.
 
Points
 
Points provide a way to weigh contacts. Points have triggers and action and each
term is defined through points.



Point actions
 
This is when the contact receives a change in their point total. The actions are either
positive or negative based on the action that is determined. When you make a new
action point you can name it, choose the amount of points and what a contact has to
do to receive this points.

Point triggers
 
Point triggers are resulting events which are fired based on the achieved point total
of a contact. When a contact reaches a minimum number of points, the point trigger
is fired and an action is performed.

Stages
Is a way to define the life cycle of a contact. You should create szages based on your
marketing stages and move contacts from stage to stage. 
 
To create a stage go to the stages menu and click on the new button and fill in the
relevant data. You can use a campaign to move contacts from stage to stage. When
you are creating a campaign choose Move a contact to stage  action to move the
contacts.



Reports
Reports can be customized. You have to choose the data source appropriate to the
report you want. Each data source has a different set of available columns, filters and
graphs.
 
Each report can be customized to include columns of choice. You can filter data
based on set criteria and or/ a set of specific order for the data.

Email Builder 
When you make a new email
and choose the HTML option
you will not have email
builder but the option for a
media browser. The layout of
the builder is quite simple.
On the right you can choose
your slot types, below that
you have the section types.
Here you can choose the
amount of columns you want
to add to the email. 
 
Below that is the customize
slot which will only be
available with the slot types
that need it. For example,
text, image caption and other
slots. The customize slot will
also change depending on
what type you are using.
 
This means when you are
editing a text slot, you will
have the usual editing
options but if you are editing
an image caption, you do not
get the same editing options
like text.



Every slot type give you the ability to choose its padding top and bottom. Bellow that
you can customize the section your editing. You can choose the background color,
wrapper color or even an image if you’d like.
 
The Builder comes with the following slot types:

Image
Image card
Image + caption
Button 
Social Follow 
Code 
Separator 
Dynamic content
Text

 
 

When you choose the slot types Image, Image+Caption and Image Card and click on
these slot types in your email template, an editor window will pop up where you can
change time image, align, give it alternative titles/text, change size and add links.
 
 

Image Editor 
 

Text 
 
With this slot you can drag text into the
section. You cannot drag the text outside of
the section. To do so you have to add
another section.

When you click on the text you will get the customize slot on the right. There it
features the usual text styling options, you can add sources, images and videos.
Additionally, you can look at the code of the slot type. Be cautious that even if you
can look at the source and remove and add to it, it will not update in the email
preview. When clicking on this  you will be able to add your content such as forms
and landing pages or tokens such as usernames or client names can be added to
make the emails more personalized.



Dynamic Content
 
Dynamic content is content specifically designed for contacts you want to show
more. A known contact must be part of a campaign in order to trigger it. Mautic has
two types of dynamic web content 
 

Filter-based
 
You can configure filters (just like in segments) so a landing page with a DWC token
or slot can show content based on specific conditions.

 
Campaign based
 
Here you can add your Dynamic content in your email campaign. The default will be
delivered via the ‘request dynamic content’ decision in the campaign. 
In order for this to work you will have to embed code into your website/ landing page
or using one of the content management plugins.

Code
 
With this slot type you are able to add your HTML code. However, the code editor of
Mautic is slightly iffy. This means if your code is messy the section will bug and go to
the background of the email editor and you won't be able to edit the code or remove
it.  Additionally, the customize slot for the code can make it tedious to delete large
amounts of code. It sometimes gives you the ability to select and choose the section
you want to copy/cut and sometimes you have to individually delete every letter and
number.
 
 
 



Focus Items
 
Focus gives you the ability to engage with users through bars, modals, notifications
and full page takeovers.
 

Filter-based
 
You can configure filters (just like in segments) so a landing page with a DWC token
or slot can show content based on specific conditions.

 
Campaign based
 
Here you can add your Dynamic content in your email campaign. The default will be
delivered via the ‘request dynamic content’ decision in the campaign. 
In order for this to work you will have to embed code into your website/ landing page
or using one of the content management plugins.

Channel

The first step is to decide what the
focus item should focus on. Each
focus has its own editing options
below when you choose them.
You can Animate, choose when to
engage which means should the
visitor be engaged every time,
once per session or during a
period of time.

What should the focus be?

 ‘Stop ‘engaging after a conversion’ , this means once a user clicks the link or
submits the form (doesn’t work for displaying a notice), enabling this option will  no
longer engage visitors.
 

Collect data
Uses a mautic form in the outpost as the content. The form should be very
simple (one or two inputs) as there is very little room to work with in some of
the styles.It is good for capturing emails for newsletter signup.



Display a notice
Information only and is great for announcements and related things. 

 
Emphasize a link

Great for landing pages with an event, sale, promotion, etc. It displays a button
to click and will direct to the given link.

What style should be used?
These are the options you can choose from to style. In addition to this you can,
choose the position, it’s size, stickiness, have the page pushed down

Bar
 
This displays a bar across the top or bottom of the page. You can hide it, push the
page now and if it is set to no, then the bar will overlap the page content.
Additionally, you can make it sticky which means the bar will be always present while
scrolling.



Modal
 
A small modal window that appears centered on the page. The styling options are
relatively simply for modal, only giving you the option to adjust the placement.

Notification
 
These are like modals but smaller and slide from slide in from the side.
 



Full page
 
This is also similar to a modal, but it takes up the entire page.

 
 

Color
 
By default, Mautic will determine the top colors
extracted from the snapshot. Four colors are
supported for primary color, text color, button
color, and text color.

Content
In the content tab there are 3 different content modes.
 

Basic
 
In the basic content mode you have the ability to write a
headline, a tagline, stylize it, the link text and link URL. This will
edit a modal like window.



Editor 
 
The editor allows you to edit your content. It is very
similar to the text editor, allowing you to stylize your
text, add images and much more. This will also appear
as a modal
 

HTML
 
You can code the focus item if you do not want to use
the other options. Within the code mode you can also
add your focus forms. Similar to the options above,
when you use code to add your focus item it will also
appear as a modal.

Social Monitoring
Here you can see mentions of your company you are getting on Twitter and
hashtags. As people use the specific hashtag or mention that your are monitoring,
you will see them being added to your contact list. With this you can make a
campaign
 

Social Monitoring

Hashtags
 
Go to social Monitoring and click new. Select the twitter hashtags as the monitoring
method if that is what you want to be tracked. Type the hashtag you wish to minitor
in the Twitter Hashtag box.



Adding the focus to your website and Campaign
 
To add the focus on the website, click on the focus you want and click ‘Focus
Installation’. You will have to copy the code given in your site before closing the body
tag.
 
Focus Items actions depend on the page visits. That means, you have to add it just
after the ‘Visits a page decision’
Visits a page - show focus items



This is a step by step guide on how to create a simple campaign. 
 
Cron Jobs:
3,3,3,3<— mautic:segments:update
3,3,3,3 <— mautic:campaigns:update
3,3,3,3 <— mautic:campaigns:trigger
 
 
Be mindful that although these are the cron job times we have chosen there seems
to be a 13 minute delay for each trigger and update. So this means if you have your
email set for ‘immediately’ then the email will be sent 13 minutes after or if you have
‘set at a relative time’ remember that there is are ± 10 minutes of waiting time. This
counts for everything related to campaigns.
 

Step by Step guide to creating a Campaign

Step 1:
To create a campaign go to the ‘Campaign’ and press              . Add the relevant
information, such as the title and a description if you would like. Depending on your
objectives, you can enable  ‘Allow contacts to restart the campaign’, when enabled, if
a contact is removed from the campaign for any reason and then added back they
will restart from the beginning. 
 
 
You can add a category to make it easier to differentiate your campaigns your list.
You can choose to publish date and unpublish date. However, I do  not recommend it
since if you schedule a time it will not send it that exact time but rather when the
Cron Jobs updates.
 
 



Step 2:
It is also recommended that if you are using ‘Contact Segments’ to have your
segment lists prepared before you begin to build the campaign. The segments you
have created will update according to the time of the cron jobs.

For this guide we will make a quick segment. Click on  to                 make a new
segment. Add the relevant information and go to ‘Filters’. There you will choose Email
and that it ‘contains’ the value “@sooperthemes.com”.

Then disable the option to make the segment ‘Available in the Preference Center’.
That is because the segment will show up in the contact preference when clients
unsubscribe and we do not want them to see what segments we have put them in.

Step 3:
 
Once you are in the builder you will have to choose your contact source. ‘Contact
Segments’ means you can pick from your segment list while ‘Campaign Forms’ this
means they are contacts that come from form submissions. For this step by step
guide we will just use ‘Contact Segments’.



It is also possible to add multiple segments through 2 ways. One being by hovering
over  the grey half-circle and clicking the yellow circle         on the side and adding via
contact submissions.
 

The other way is to click on the square and the blue pencil and then add more
segments. Remember that if you come back to edit your campaign and add another
segment, they will not join the Campaign half-way through. You will have to restart
the campaign or put them in a new one.

Step 4:
 
Now you will begin to make the campaign. The way the campaign is set us will be
very similar to other types. For the purpose of this step-by-step we are creating a
campaign that has a mix of some of the most used features. However, every
campaign will have different amounts of decisions, conditions and actions.

Click on the grey circle         and you will have the following options:
 

Pick action and type ‘Send email’ or scroll down the list to find it. You will then name
the email to ‘Send Email1#’ or any other name to help you remember what the
purpose of this action is, you then pick the email if you already have some set up or
you can make a new one on the spot with                 . Then pick ‘at a relative time
period’ and choose the time you want this event executed. For the sake of this
example, we will just 3 minutes.



Under most circumstances you would pick the email type ‘marketing’ because it
prevents the email from being sent to people have already received.

However for this case, we will be using ‘transactional’ since that will give us the option
to have the same emails be sent to the same contacts multiple times. This is good for
testing purposes when it comes to creating campaigns. Once you are done, click            
.

Step 5:
Now click on the grey circle under the first action you made and choose ‘Decision’.
Find ‘opens email’ and name the trigger.

This means that the contacts in the segment will have to make a decision. If they
‘opens email’ then this will trigger another section of the campaign. 
 
When you click on the event ‘opens email’ you will see that you get one red plus and
one green one. The green one          means the client has successfully taken the
action and the red one       means contacts have not fulfilled this action.
 

Click on        , this will give you the options Action, Decision, and Condition options
again. For our example, we will choose ‘Action’ and pick ‘send email’.  Just as before
name it, pick the email, leave the type as transactional and choose ‘immediately’.



As you can see, the campaign is slowly branching out. Here we can see that the test
segment will receive an email after 1 minute. If they open the email they will then be
sent another email immediately. This means the contact took the decision to open.

You can also add another action the campaign will take with the contacts that haven’t
triggered the action of ‘opens email’.  In our example, we have picked another ‘Action’
trigger.

This means that if the client does not open the email they will get the following email
a day later rather than immediately if they had opened it.



Step 6:
 
Press the grey plus          under the segment box and add another Action 'send email’.
Just as before, choose the title of the action, leave the type as ‘Transactional’ and
choose ‘send at a relative time period’ and have it at 5 minutes. This means that the
third email will be sent 5 minutes after the first one.

 
Press the grey plus          and choose ‘Condition’  and for our example we choose the
condition ‘Country’ and the value at ‘America’ . This means that Clients who are in
American will receive the email. If they do not reach condition they will receive the
same email or a different one at a later time.

 
You can then press the grey plus         on the right to add an alternative route the
campaign will take if the clients don’t fit the condition. Conditions have an orange
border while Decisions have a green border. 
 
You can keep repeating this process and switching it around depending on what your
goals are for the campaign.

Click Apply                                and if you want publish your click on the yes at 'Publish'
 
It will trigger once the cron jobs have updated. You will see the status of the the
Campaign next to its name and it will say                  . 



Overview of your Published Campaign 
Once you have your campaign published you will now be able to follow the
Campaign statistics. When you scroll down you will also see the tabs ‘Decisions’,
‘Actions’, ‘Conditions’ and ‘Contacts. However there can be less tabs depending on
what's in your Campaign. So, if your campaign only has Actions then you won't have
the 'conditions' tab or the 'decisions' one.

Overview of your Published Campaign 

Click on any of the tabs you will see orange and red lines. These lines are a
visualization of the success percentage and the failed percentage. 



The green square is the percentage of success. 

The orange square is when contacts have failed to do the trigger.

The grey square shows what actions are still pending. 

The yellow square shows the completed actions.

Identified issues with Mautic

Messy/ Incorrect code 

One thing you have to be careful with when using the email builder of Mautic is that
if you are adding HTML and it is not written correctly you may face the risk of
completely losing the template you have been working on.
 
When the code is wrong, it will go into the background of the template and will
become uneditable and you won't be able to delete it. Make sure if you are using
HTML that it’s clean and correct to avoid ruining your email in Mautic.

Make sure to regularly save 

There seems to be an issue with Mautic where if you have the tab open too long the
software will encounter issues. It will say ‘Item not found’ or ‘CSRF token error.Try to
refresh page and try again'. However if you do refresh the page, your progress will be
gone 
 
Sometimes if you are working on an email and you come back a few hours later and
the tab was still open, you will not be able to apply or save the template. Make sure
you save every few minutes to make sure you don’t lose your progress.



Email layouts appear differently in the builder and when sent to
contacts

When building an email in Mautic or exporting the HTML from STRIPO you will
immediately notice that your email layout will look different. In Mautic not all custom
fonts will show up even if you have added it and this counts for web browsers. If you
check the test emails in an application then the fonts will appear. 
 
Your emails templates will also look bigger. This means the font sizes, the widths of
the tables and the images all look wider and bigger in Mautic. However, once you
send it, you will see that the text is suddenly smaller, the images are smaller and the
your width has become also become smaller. Keep that in mind when creating
templates.

The image below shows that on the right the image in the Mautic builder appears
bigger than it does on the left which is an email sent to a Gmail account. 

Another issue other than the cron jobs is that the campaign will update the statistics
even if the email hasn't been received.  This may affect the accuracy of using the
metrics that are shown. 

Issues with Campaigns



Messy/ Incorrect code 

Issues with Email templates

So, if you look at the email with the Outlook application called Mail  rather than
through your web browser you will notice a difference. The images below show the
difference: the first image is from the Mail application while the other image is from
opening Gmail on Chrome.  The most obvious difference that can be seen is how the
'1' appears in an email application versus on a browser. 

Another issue to look out for is that if you want to switch between the blank template
and HTML template in the email builder, remember you will lose all the work you
have done if you switch. 
 
In addition to this, it seems that Mautic only supports HTML and a little bit of CSS.
Other coding languages may break your layout in Mautic and look perfectly fine in a
different program. 



Cron Jobs being Iffy 
When it comes to Mautic updating segments, it appears to have no issues if the data
is present for it to update the segments. 
 
However, this is not the case for campaigns triggering. Keep in mind that you cannot
rely on super specific times to send out your emails and that's recommended to not
do it by minutes but rather days.

As you can see from the images below, the timing for the email to be sent out is to
'wait 1 minute', you can also see that the Campaign update at 10:50 am. However, in
the second image you can see it got into the Inbox 18 minutes later.
 


